

















circulation within the year starting
with initial insertion is lower than the
average circulation given on the rate
card or in any other manner, or, if a
specific circulation is not given, the
average number if copies sold (in case
of trade journals this may be the ave-
rage number of copies actually distri-
buted) in the previous year. Reduced
charges are applicable if the circulati-
on is decreased as follows: In case of
a circulation of up to 50,000 copies 20
percent In case of a circulation of up
to 100,000 copies 15 percent. In case
of a circulation of up to 250,000 copies
10 percentin case of a circulation of
more than 250,000 copies 5 percent.
Other than that, reduced charges
with respect to blanket orders are
excluded, if the Publisher notifies the
Advertiser of a decrease in circulation
early enough, to allow the Advertiser
to rescind the contract prior to publi-
cation.

§ 18 REDUCTIONS IN CASE OF
GUARANTEED CIRCULATION
Notwithstanding the provisions of
Section 17, a reduction of charges
with respect to decreased circulation
for titles, which publish issue-related
circulation data, is applicable only to
the extent that it exceeds 10 percent
in a circulation of up to 250,000 copies
guaranteed circulation) and 5 percent
in a circulation of more than 250,000
copies (guaranteed circulation). The
circulation, upon which the guarantee
is based, is the total number of copies
sold in the sense of the defi nition
given by the IVW. It is calculated for
the year of insertion from the average
circulation in the four quarters prior
to the insertion year, if the Publisher
does not specify or guarantee any
defi nitive circulation in the respective
rate card. Any claims for reduction of
charges are however subject to the
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eligibility for frequency discounts
based on a blanket order for at least
three issues. Reductions of charges
are calculated on a contract-per-com-
pany basis, provided that at the time
of order placement a calculation per
brand names, as defi ned at the time
of order placement has not been spe-
cifically agreed upon. Possible charge
reductions are calculated as the diffe-
rence between the number of copies
above and below the standard circu-
lation for each contracted issue within
the year of insertion. The refund is
made at the campaign end, based
on the customer net values taking
into account any amount credited to
agencies for further ads, or, if that is
not possible, as cash refund. A refund
may be validly claimed only if the sum
total of the refund amounts to at least
2.500,00 EUR.

§ 19 BOX OF NUMBER
ADVERTISEMENTS

In case of box number advertise-
ments, the Publisher applies the di-
ligence of a business professional,
when dealing with and forwarding
any offers. Registered mail and
express letters in response to box
account advertisements will be for-
warded as standard mail only. Any
incoming letters for box account ad-
vertisements shall be retained for four
weeks. Letters, which have not been
picked up within that term, will be
destroyed. Valuable documents shall
be returned by the Publisher without
obligation. In order to protect the in-
terests of the Advertiser, the Publisher
reserves the right to open incoming
letters for checking purposes in order
to prevent the abuse of box number
services. The Publisher is not obliged
to forward any business proposals
and agency offers.

8 20 HANDLING OF PAPERBOARD
MATS

Paperboard mats are returned to the
Advertiser upon request only. The
obligation to retain such material ex-
pires three months after expiry of the
contract.

§ 21 PLACE OF PERFORMANCE

AND JURISDICTION

Place of performance is the seat of the
Publisher. The place of jurisdiction in
case of proceedings arising from busi-
ness with other companies, legal per-
sons, public corporations, or any insti-
tutions under public law is the seat of
the Publisher. Inasmuch as the Publis-
her has not instituted judicial dunning
procedures, the place of jurisdiction
for private customers is their place
of residence. If the place of residence
or the usual abode of the Advertiser,
including private persons, at the time
of raising a claim is unknown, or if the
Advertiser has moved his residence
out of the area of jurisdiction, then the
place of jurisdiction will be the seat of
the Publisher.
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